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Abstract 
Indian population gets affected by natural disaster on a regular basis. 
Nearly 6% of the population suffers losses due to disasters. Disaster 
insurance can be an effective mechanism to mitigate this risk. The 
recent studies on awareness of insurance in India has focused mostly 
on life insurance. In this study, we conduct a survey to understand 
customer perceptions benefits, value, awareness, understanding and 
choices of disaster insurance. We study whether age and management 
levels affects customers attitude towards disaster insurance. We 
conclude that different management levels do not differ in their views 
on disaster insurance. We also prove that age does influence the 
perceived benefits and value of disaster insurance. 
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1. Introduction 
India has been prone to natural disaster. Disasters have been directly affecting nearly 
6% of the Indian population annually. It is also resulting in economic loss to massive 
magnitude. Disaster insurance is an effective mechanism to mitigate the risk posed by 
disasters. However, the usage of disaster insurance has been low in India. 

 
 

2. Literature Survey  
The research on insurance has been focused on health insurance. 

Ahmed, Ashfaque (2013), examines the rural customersperception and attitude 
towards buying life insurance products. Lenin Jothi (2012), show that the purchase 
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decision-making is heavily depending upon the gender of the married customers. 
Debasish, SathyaSwaroop (2009), this study identified five major factors: Risk-Return 
Factor, Promotional Factor, Service Quality Factor, Consumer Expectation Factor and 
Core Product Factor in the order of preference. 

 
 

3. Objective of Study  
The study will examine the awareness of disaster insurance amongst customers and 
customer perception about its utility.  

 
 

4. Hypothesis to be tested: 
The following hypothesis will be tested: 

1. Null Hypotheses Ho: 
a) Ho(1)–Demographics affect attitude towards disaster insurance  
2. Alternate Hypotheses Ha: 
b) Ha(1)–Ageand Management Levels does not affect attitude of disaster 

insurance. 
 
 

5. Data Collected 
The following data are collected: 

 A survey was conducted based on structured questionnaire. It is composed of 
statements which reflect awareness on disaster insurance plans and its benefits. 
The survey was completed by 50 respondentsincluding both existing and 
potential disaster insurance customers. The demographical characteristics of 
the respondents can be seen in Table 1.The data was collected using structured 
questionnaire using a five point Likert scale. 

The responses were collected on five parameters namely: 
 Benefits of disasterinsurance-Disaster insurance provides a feeling of financial 

safety 
 Value of disaster insurance-It is worth purchasing disaster insurance which is 

not compulsory 
 Awareness of disaster insurance-I understand the benefits of disaster insurance 

plans 
 Understanding of disasterinsurance-Disasterinsurance is a type of saving 
 Choices of disasterinsurance-Disasterinsurance plans from different insurers 

are similar 
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Table 1 
 
   % of Respondents  

Management Level Age 
Junior Middle Senior 18 to 24 25 to 34 35 to 44 45 to 54 55 to 64 

26% 55% 19% 2% 43% 40% 13% 2% 
 
 

6. Methodology 
We apply the KruskalWalli Test to check our hypothesis. We choose KruskalWalli 
Test as: the data points must be independent from each other 

 The distributions are not normal and the variances are not have to be equal  
 Ideally Have More Than Five Data Points Per Sample  
 All individuals are selected at random from the population  
 All individuals have equal chance of being selected 
 Sample sizes are as equal as possible but some differences are allowed  
The test results are in Table 2 
 
 

Table 2 
 

Factors Management Levels Age Levels 
      Hypothesi

s 
    Hypothesis 

Disaster Insurance 
provides a feeling of 
financial safety 

adjusted H: 13.7
4 

Rejected adjusted 
H: 

6.61 Accepted 

d.f.: 2.00 d.f.: 4.00 
P value: 0.00 P value: 0.16 

              
It is worth purchasing 
disaster insurance 
which is not 
compulsory according 
to the law 

adjusted H: 26.1
6 

Rejected adjusted 
H: 

8.74 Accepted 

d.f.: 2.00 d.f.: 4.00 
P value: 0.00 P value: 0.07 

              
I understand the 
benefits of disaster 
insurance plans 

adjusted H: 20.0
2 

Rejected adjusted 
H: 

22.9
3 

Rejected 

d.f.: 2.00 d.f.: 4.00 
P value: 0.00 P value: 0.00 

              
Disaster insurance is a 
type of saving 

adjusted H: 13.5
9 

Rejected adjusted 
H: 

13.1
5 

Rejected 

d.f.: 2.00 d.f.: 4.00 
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P value: 0.00 P value: 0.01 
              
Disaster insurance 
plans from different 
insurers are similar 

adjusted H: 45.0
9 

Rejected adjusted 
H: 

12.1
7 

Rejected 

d.f.: 2.00 d.f.: 4.00 
P value: 0.00 P value: 0.02 

 
 

7. Results and Conclusion 
The analysis of the data shows the following: 

The KruskalWalli Test showed substantial difference in the following segments 
 Management Levels’respondents had a p score < 0.05 for all responses, thus 

Null Hypothesis is rejected. Hence, there is no substantial difference amongst 
different management levels towards disaster insurance 

 Similarly, responses from different Age Respondents had a p score < 0.05 for 
Benefits,Understanding and Choices of Disaster Insurance, thus Null 
Hypothesis is rejected. Hence, there is no substantial difference amongst 
different ages towards Benefits,Understanding and Choices ofdisaster 
insurance 

 There was substantial difference amongst ages towards benefits and value of 
disaster insurance. The p score > 0.05, thus Null Hypothesis is accepted. 

 
 

8. Summary 
There was substantial difference amongst ages towards benefits and value of disaster 
insurance. The insurers need to keep this aspect in mind while formulating their 
marketing strategies on disaster insurance. Marketers need to worry about positioning 
disaster insurance differently for different ages. 
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