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Abstract 

 

The Make in India program was launched by The Hon‟ble Pr ime Minis ter  

Mr. Modi in September 2014 as part  o f a wider set  o f nat ion -build ing 

init iat ives.  The programme has been devised to  t ransform India into a 

global design and manufactur ing hub.  

 Make in India was a launched to respond to a cr it ical situat ion o f 2013, 

the much-hyped emerging markets bubble had burst ,  and India‟s growth 

rate had fa llen to  its lowest  level in a decade. The promise o f the BRICS 

nat ions had faded, and India was tagged as one o f the so -called „Fragile 

Five‟.  Global investors were in doubt  whet her the wor ld‟s largest  

democracy was a r isk or an opportunity.  Ind ia‟s 1.2 billion cit izens 

quest ioned whether India was too big to  succeed or too big to  fail.  India 

was on the br ink o f severe economic fa ilure.  

Against  the backdrop o f this cr isis,  and quickly became a rallying cry for  

India‟s innumerable stakeho lders and partners.  It  was a powerful,  

galvanis ing call to  act ion to  India‟s cit izens and bus iness leaders,  and an 

invit at ion to  potent ial partners and investors around the world.  But ,  Make 

in India  is  much more than an inspir ing slogan. It  represents a  
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comprehensive and unprecedented overhaul o f out -dated processes and 

polic ies  

Introduction 

 

On 14 August  1947, Nehru had declared: “Long years ago we made a t ryst  

with dest iny, and now the t ime comes w hen we shall redeem our pledge.  

The achievement  we celebrate today is but  a step, an opening o f 

opportunity,  to the great  t riumph and achievement s that  await  us.” He 

reminded the country that  the tasks ahead included “the ending o f povert y 

and ignorance and disease and inequalit y of opportunity”.   

These were the basic foundat ions on which India embarked upon its path 

of development  since gaining independence in 1947. The purpose o f this 

talk is to  analyze how much has India really achieved in t he last  55 ye ars 

in fulfilling the aspirat ions on which it  was founded.  

 

The Government  of India‟s development  st rategy has been to  establish a 

socialist ic pat tern of society through economic growth with self -reliance,  

social just ice and alleviat ion o f poverty.  These o bject ives were to  be 

achieved within a democrat ic po lit ical framework using the mechanism o f 

a mixed economy where both public and pr ivate sectors co -exist .  India 

init iated planning for nat ional economic development  with the 

establishment  o f the Planning Commission.  

Make In India is  a new nat ional program designed to t ransform India into 

a global manufactur ing hub. It  contains a raft  of proposals designed to 

urge companies -  local and foreign - to  invest  in India and make the 

country a manufactur ing powerhouse.  
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Make in India Off icial logo,  Source: Off icial Website of  Make in India  

Prime Minister Narendra Modi launched "Mak e in India" on 25 September  

2014 in a funct ion at  the Vigyan Bhavan.
1
 On 29 December 2014, a  

workshop was organised by the Department  o f Industr ial Po licy and 

Promotion which was at tended by PM Modi,  his cabinet  ministers and 

chief secretar ies o f states as we ll as var ious industry leaders.
2
  

The major object ive behind the init iat ive is to  focus on job creat ion and 

skill enhancement  in 25 sectors of the economy. The init iat ive als o aims 

at  high qualit y standards and minimis ing the impact  on the environment .
3
 

The init iat ive hopes to  att ract  capital and techno logical investment  in  

India.
4
 

5
 

                                                
1
 "Look East, Link West, says PM Modi at Make in India launch". Hindustan Times. 25 

September 2014. 
2
 "Centre, States to ready 'Make in India' plan". The Hindu. 28 December 2014. Retrieved 28 

February 2015. 
3
 "7 facts not known about PM Modi's Make In India". Newsroom Post. 27 May 2015. Retrieved 

27 May 2015. 
4
 "Focus on 'Make In India'". Business Standard. 25 September 2014. Retrieved 27 February 

2015. 
5
 "Modi for 'zero defect' Make in India products". The Hindu Business Line. 29 December 2014. 

Retrieved 27 February 2015. 
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The campaign was designed by Wieden+Kennedy.
6
 Under the init iat ive,  

brochures on the 25 sectors and a web portal were released. Before the 

init iat ive was launched, foreign equity caps in var ious sectors had been 

relaxed. The applicat ion for licenses was made availabl e online and the 

validity o f licences was increased to  three years.  Var ious other norms and 

procedures were also relaxed.
7
  

Research Methodology  

 

Present  study focus on the changing nature of Ind ian economy since 

Independence, it  also focus on make in India pro ject  and it s impact  on 

automobile industr ies.  It  aims to  make India manufactur ing hub Centre in 

the wor ld by at tract ing the flow o f FDI from var ious countr ies.  It  also  

throw light  on the compet it ive nature of Indian Industr ies which is 

comparat ively defined with China. The basic object ives can be divided 

into var ious heads which are as fo llows: -    

 

1.  Examine the Concept  of Make in India and major init iat ives under  

Make in India Program and its effect  on economic growth pat tern in 

Indian Economy.  

2.  Ident ify the object ives,  aims and vis ion o f the Make in Ind ia 

init iat ive in manufactur ing sector.  

3.  Find out  the major init iat ives which are taken under the Make In 

India program in var ious sector in Indian Economy.  

                                                
6
 "Revealed: Man behind PM's Make in India campaign". DNA India. 18 November 2014. 

Retrieved 27 February 2015 
7
 "Modi Launches 'Make in India' Campaign, Portal and Logo". The New Indian Express. 26 

September 2014. Retrieved 27 February 2015 
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The study to be conducted is based on a descriptive approach  s ince 

we aim to establish out line exist ing models used for evaluat ing „Make in 

India‟ campaign .  Add it ionally,  report  is also going to document  and 

descr ibe what  companies consider costs and benefit s with „Make in India ‟ 

campaign, and this is based on the findings o f the empir ical study. This 

study will also inc lude some explorative  e lement s,  mainly dur ing it s  

ear ly.  Stages,  when examined the secondary sources available in order to 

develop understanding o f the research area.  Dur ing this phase we were 

also able to  more clear ly define purpose as well as the limit at ions adopted 

for the descr ipt ive part  of t he research. Some part  o f this thesis will be 

prescriptive  in nature,  since this part  focuses on construct ing a method 

for ident ifying and measur ing the benefit s and effect iveness „Make in 

India‟ campaign  investments.  

Aims and vision of the Make in India program  

As ment ioned in t he website
8
 Manufactur ing current ly contr ibutes just  

over 15% to the nat ional GDP. The aim o f this campaign is to  grow th is to 

a 25% contr ibut ion as seen with other developing nat ions o f Asia.  In the 

process,  the government  expects to generate jobs,  att ract  much foreign 

direct  investment ,  and t ransform India into a manufactur ing hub preferred 

around the globe.  

The logo for the Make In India campaign is a an elegant  lion, inspired by 

the Ashoka Chakra and designed to represent  India 's success in al l 

spheres.  The campaign was dedicated by the Pr ime Minister to  the 

eminent  patriot ,  philosopher and po lit ical personalit y,  Pandit  Deen Daya l 

Upadhyaya who had been born on the same date in 1916.  

The init iat ive also seeks to  act ive ly target  top companies across key 

sectors in ident ified countr ies to  encourage them to invest  in 

India.Domest ica lly,  t he „Make in India‟ init iat ive aims to  identify 
                                                
8 http://www.mapsofindia.com/government-of-india/make-in-india.html, accessed in Sept 2016. 
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domestic companies having  leadership in innovation and new 

technology for turning them into global players .  The focus will be on 

promoting green and advanced manufactur ing and helping these 

companies to  become an important  part of the global val ue chain.  The 

Government  has ident ified.  

Vision of Make in India Campaign 9 

  An increase in manufactur ing sector growth to  12 -14% per annum 

over the medium term.  

  An increase in t he share o f manufactur ing in the country‟s Gross 

Domest ic Product  from 16% to 25% by 2022.  

  To create 100 million addit ional jobs by 2022 in manufactur ing 

sector. 

  Creat ion o f appropr iate skill sets among rural migrants and the 

urban poor for inclusive growth.  

  An increase in domest ic value addit ion and techno logical depth in  

manufactur ing.  

  Enhancing the global compet it iveness o f the Indian manufactur ing 

sector. 

  Ensur ing sustainabilit y o f growth, part icular ly with regard to 

environment .  

 

Results & Discussions  

                                                
9 „Make in India‟ official website, accessed in Aug 2016 
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In August  2014, the Cabinet  o f India allowed 49% fore ign direct  

investment  (FDI)  in the defence sector and 100% in railways 

infrast ructure.  The defence sector previously allowed 26% FDI and FDI 

was not  allowed in railways. This was in hope of br inging down the 

milit ary imports of India.  Ear lier,  one Indian company would have held 

the 51% stake, this was changed so that  mult ip le companies could ho ld the 

51%.
10

 

Between September 2014 and November  2015, the government  received 

Rs.1.20 lakh crore (US$18 billion) worth o f proposals from companies 

int erested in manufactur ing electronics in India.
11

 24.8% of smartphones 

shipped in t he country in t he Apr il–June quarter o f 2015 were made in  

India,  up from 19.9% the previous quarter.  
12

 
13

 
14

 

The focus o f Make In India programme is on creat ing jobs and skil l 

enhancement  in 25 sectors.  Make in India fo cuses on the fo llowing 

twenty-five sectors of the economy
15

:  

1.  Automobiles  

2.  Automobile Components  

3.  Aviat ion 

4.  Biotechno logy 

5.  Chemicals  

                                                
10

 "Cabinet approves raising (FDI) cap in defense to 49 per cent, opens up railways". The 

Economic Times. 7 August 2014. Retrieved 9 March 2015. 
11

 "Make in India: Centre gets Rs 1.20 lakh crore worth investment proposals in electronics 

sector". timesofindia-economictimes. 
12

 Press Trust of India (24 August 2015). "Global Electronics Manufacturers Propose Rs 90,000 

Crore Investment In India". Huffingtonpost.in. Retrieved 1 October 2015. 
13

 "Make in India: Govt receives proposals worth Rs 90,000 crore from global electronics 

companies". Dnaindia.com. 24 August 2015. Retrieved 1 October 2015. 
14

 "E-boost for Make in India: Global electronic companies line up Rs 90,000 cr for India plants". 
Firstpost. Retrieved 1 October 2015. 
15 Official Website of „Make in India‟, accessed in July 2016. 
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6.  Construct ion 

7.  Defence manufactur ing  

8.  Electr ical Machinery 

9.  Electronic systems  

10.  Food Processing  

11.  Informat ion Techno logy and Business pr ocess management  

12.  Leather  

13.  Media and Entertainment  

14.  Mining 

15.  Oil and Gas 

16.  Pharmaceut icals  

17.  Ports and Shipping  

18.  Railways 

19.  Renewable Energy 

20.  Roads and Highways  

21.  Space and ast ronomy 

22.  Text iles and Garments  

23.  Thermal Power  

24.  Tourism and Hospitalit y  

25.  Wellness  
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As per the new Govt .  Policy 100% FDI is permit ted in all the above 

sectors,  except  for space (100%), defense (100%) and news media 

(26%).
16

 
17

 

 

Major Initiatives of the Make In India plans are as follows:   

1.  Invest India cell:  An investor fac ilitat ion cell set  up by the 

government  will act  as the first  reference point  for guiding foreign 

investors on all aspects o f regulatory and policy issues and to  assist  

them in obtaining regulatory clearances.  

2.  Consolidated services and faster security clearances:  All centra l 

government  services are being int egrated with an e -Biz single 

window online portal while states have been advised to  int roduce 

self-cert ificat ion. The minist ry o f home affairs have been asked to  

give all secur ity clearances to  investment  proposals within 3 

months.  

3.  Dedicated portal for business queries:  A dedicated cell has been 

created to  answer quer ies from business ent it ies through a newly 

created web portal (  ht tp://www.makeinindia.com). The back-end 

support  team of the cell wo uld answer specific quer ies within 72 

hours.  

4.  Easing policies and laws:  A vast  number o f defence items have 

been de- licensed and the validity o f industr ial license has been 

extended to three years.  

                                                
16

 "Sectors". Make In India. Archived from the original on 14 August 2015. Retrieved 1 October 

2015. 
17

 "PM Modi's 'Make in India' turns one: All you need to know about the initiative". dna. 25 
September 2015.  
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5.  Interactions with the users/visitors:  A pro-act ive approach will be 

deployed to t rack vis itors for their  geographical locat ion, interest  

and real t ime user behaviour.  Vis itors registered on the website or  

raising quer ies will be fo llowed up with relevant  informat ion and 

newslet ter.   

6.  The Companies (Amendment) Act,  2015 has been passed to 

remove requirements o f minimum pa id -up capital and common seal 

for companies.  It also simplifies a number o f other associated 

regulatory requirements.  It  also simplifies a number o f other  

regulatory requirements.   

7.  An Investor Faci li tation Cell has been created in „Invest  India‟ to  

guide, assist  and handho ld investors dur ing the ent ire life -cyc le o f 

the business.   

8.  The Department of Industrial Policy and Promotion  has also set  

up Japan Plus and Korea Plus.  They are spec ial management  t eams 

to facilitate and fast  track investment  proposals from Japan and 

Korea respect ively.   

9.  Protecting Minority Investors :  Greater disclosure o f conflicts o f 

int erest  is  now required by board members,  increasing the remedies 

available in case of prejudicia l related-party t ransact ions.  

Addit ional safeguards have been put  for shareho lders o f pr ivately 

held companies  

 

Major Bottlenecks in ‘Make in India’ 18  Campaign 

                                                
18 Exploring Prospects for make in India and Made in India: A Study. PHD Chamber 
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According to  the survey,  fo llowing bottelenecks have been ident ified by 

the respondents which may impede growth and hamper the implementat ion 

of Make in India init iat ive.  

Land Acquisition --  93% of the respondents have said that  the current  

laws make acquis it ion cost ly as well as tedious.  A robust  Land 

Acquis it ion po licy which would make acquisit ion mu ch easier along wit h 

an at tract ive R&R package is essent ial for investment  in infrast ructure 

and manufactur ing.  

Labour Laws-- 89% of the unit s have responded that  India‟s labour laws 

are r igid and inflexible that  needs to  be addressed. Progressive labour  

laws would create more job opportunit ies in the market  and would 

contr ibute towards the growth of manufacturing sector.  

Multiple Taxation --  80% of the respondents opine that  there is a need for  

simplificat ion o f tax laws and ear liest  implementat ion o f GST t o remove 

mult ip le taxat ion and to rat ionalize the tax system.  

Companies Act 2013 -- About  41% of the respondents said that  the 

Companies act  in it s current  form is detr imental for all the companies.  

The Act  of 2013 need to  be scrapped instead of making any at tempt  of 

modifying it  and a fresh act  in spir it  o f corporate governance should be 

drafted.  

 

Poor Governance-- 37% of the respondents said that  poor governance 

may impede growth in t he economy. They be lieve that  good governance is 

essent ial for manufactur ing sector growth and for the success of Make in 

India init iat ive.  The government  must  fast  t rack all pending cases o f 

corrupt ion.  
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Police Raj--24% of the respondents also said that  there is an urgent  need 

to  drast ically overhaul the Po lice Raj to  make it  people fr iendly .Po lice is  

the most  important  arm o f the Government  which interacts which the 

common man direct ly and we need to  define.  

 

 

Figure: Roadblocks to ‘Make in India’  

 

Conclusions  

Make In India is  a new nat ional program designed to t ransform Ind ia into 

a global manufactur ing hub. It  contains a raft  of proposals designed to 

urge companies -  local and foreign - to  invest  in India and make the 

country a manufactur ing powerhouse. The major object ive behind the 

init iat ive is to  focus on job creat ion a nd skill enhancement  in 25 sectors 

of the economy.  The init iat ive also aims at  high qualit y standards and 

minimis ing the impact  on the environment .  The init iat ive hopes to  attract 

capital and techno logical investment  in India.  
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There is a laudable at tempt  t o  reduce red tape, enhance foreign direct  

investment  limit s,  prune labour laws and environmental clearance 

processes,  and in general to  speed bureaucrat ic processes up. Some 

sectors like informat ion techno logy, automobile -components,  

pharmaceut icals,  etc,  are globally quite compet it ive.  Some sectors,  such 

as defense manufactur ing, food processing, and electronics are not  

compet it ive.  Some are reasonably compet it ive like electr ical machinery,  

text iles and leather.  Make in India po licy, which aims to  turn Ind ia into a 

"globa l manufactur ing hub". Ignor ing rhetoric,  t he demographics o f India 

are all about  a young, under -skilled workforce.  

Let‟s hope that  Make in India init iat ive will be a great  success.  Make in 

India will help the Indian economy to come out  of s hadow of recession.  

Over dependence on service sector is suicidal and we may hope Make in 

India will break this inhibit ion that  India cannot  become manufactur ing 

power house compet ing China.  
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