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Abstract: 

 

In view of globalization, there is a 

dire need to revive Commerce Education as 

an important branch of knowledge. With the 

opening up of the 21st Century, WTO and 

LPG Policy of the nation, the nature of 

Commerce Education is changing as 

Business Education! To make it challenging 

and a satisfying experience for both – 

teacher and the students, an urgent shock 

treatment is essential. Use of ICT is the need 

of the hour, to make Business Education 

meaningful and to make younger generation 

Employable. Understanding the various 

tools, systems and methods in ICT, using 

them in the teaching pedagogy is an urgent 

need. 
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Introduction: 

 

Indian educational system has a 

long track record over ages. Today we see a variety 

of universities as- Central Universities, State 

Universities, Open as well as Deemed Universities 

established all throughout the country. Further the 

‘affiliated college system’ for linking colleges to a 

particular university has created a great network of 

Higher Education in India. In the hierarchy of 

education the level above secondary school 

education, popularly known as the tertiary education 

is the traditional degree oriented college education 

imparted through the affiliated colleges. With the 

introduction of World Trade Organization (WTO) in 

1995, the field of Higher Education has a lot of 

challenges on the horizon. Use of Information, 

Communication Technology 

 
(ICT) in Higher Education in general  and 

Commerce Education, in particular is the need of the 

hour. The present paper covers the nature and extent 

of these challenges and the probable areas of 

preparation to face the same. 

 
Higher Education at Crossroads 

The GATS has spelt out in Article- 

11.1, the Most Favored Nation (MFN) 

clause to be followed by member countries. 

In yet another principle the National 

Treatment (NT) has also to be accorded by 

member countries. The educational service 

envisaged by GATS has been laid down in 

Article 1.2 of GATS negotiations with the 

classification of different modes of trade in 

Education as follows: - 

a. Cross Border Supply through distance 

education, online courses etc. 

b. Consumption Abroad through Foreign 

Students 

c. Commercial Presence through 

Establishing Institutions/Universities 

Abroad 

d. Movement of Natural Persons through 

Exchange Programs of Teachers 

 

Paradigm Shift in Education: 

 

The field of Higher Education in general and 

Commerce Education in particular is experiencing a 

paradigm shift. There is a change from mere 

conceptual and theoretical education to practical, 

experiment-oriented education, from bounded 

classrooms to open, on field exposures. There has to 

be a shift of emphasis from teaching to learning and 

from teacher centric to student centric education. The 

very terminology of Commerce Education is being 

replaced by Business Education. Why Shock 

Treatment? Commerce Education in India in general 
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and in Maharashtra State in particular has so far 

passed through four generations. In spite of the fact 

that, some efforts for changing the syllabi and the 

structure of Commerce Education have taken place, 

lots of debates like – Industry – Institution 

partnership have been held through Seminars and 

Conferences, the following facts are pertinent about 

the present-day Commerce Education: 

Nature of business and industry has totally changed 

from manufacturing to knowledge-based, from raw- 

materials input to ICT inputs from manual skills to 

technology driven and from physical to virtual. 

Terminology in the world of business and industry 

has changed. But the syllabus in commerce education 

has not changed. It is still outdated. 

 
 

Nature and extent of use of Information 

Technology, in education: 

 

Data is raw facts, figures, diagrams, 

charts, pictures, images, audio, video, etc. 

Information is generated by processing the data. 

Information, Services and Network are three 

elements of Information Technology (IT) 

infrastructure. I.T. Resources can be classified into 

Human Resources, Data, Hardware& Software. The 

production, distribution, marketing, sales, or 

delivery of goods and services by electronic means 

is known as E-Commerce. E-Commerce is now 

accepted as one of the most important developments 

in conducting business. E-Commerce is divided into 

following types – 

a. Business to Business (B2B) 

b. Business to Consumer (B2C) 

c. Business to Government (B2G) 

d. Intra Organizational 

Internet based e-learning which 

avoids the necessity of physical presence of 

learners is a fast and highly interactive way of 

education. Video-conferencing and other 

collaborative working tools can be used to access 

teachers at distant locations. University Grants 

Commission (UGC) and India Gandhi National 

Open University (IGNOU) are actively involved 

in the educational process through their regular 

e-learning programs. 

E-Governance is the effective way of governance 

utilizing IT to enhance efficiency of government 

offices. The diffusion of Information Technology 

and Communication Technology becomes 

Information Communication Technology (ICT). 

As stated by Azim Premji, curriculum is a term 

that encompasses three questions – Why we 

teach, what we teach and How we teach. Hence 

curriculum must be redesigned to encourage the 

use of ICTs in the pursuit of problem solving, 

group learning and research. 

The book ‘Teaching of Commerce’ 

(Sumathy & Manoharan, 2014) thoroughly 

describes delivery of Commerce education in all 

aspects. A subject is accepted as a unique 

discipline for study because it conveys specific 

meanings and possesses special characteristics 

which in turn lead to worthwhile function to be 

served for the benefit of the society. There has 

been a historic growth in the field of commerce, 

industry and science in the recent years. 

Commerce education is not inferior 

education. It is both a knowledge and skill 

subject. The objectives of the study of 

Commerce are both preparatory to further studies 

in colleges or higher education and terminal to 

enter into the careers of middle level lines of 

employment. Business Administration is one 

branch of Management, which brings together all 

the factors of production related to the 

Endeavour and acts as a coordinating work force. 

The future of any business that involves 

production and sale of goods and services 

depends on efficient management. Hence there is 

as inseparable relation between Commerce and 

Management. There is close linkage and 

correlation of Commerce with a number of 

subjects like Economics, Geography, 

Mathematics, Statistics and International 

Relations. 

Accountancy is the language of 

business. It is the art of recording, classifying 

and summarizing in terms of money transactions 

and events of a financial character and 

interpreting results thereof. It includes book- 

keeping. Investigation of accounts from legal 

aspects is called as Auditing. Commerce 

education is to provide knowledge about the 

commerce and to prepare the students for 

vocational competency including training and 

development skill. Commerce is a dynamic 

process that brings together technology, natural 

resources and human initiative in a constantly 

changing global environment. 

Commerce education has 

undergone a tremendous change in the wake of 

liberalization, privatization and globalization. 

Computerized systems are fast replacing other 

systems. E-Commerce and other related 

concepts, therefore, have been introduced as a 

part of the higher education curriculum. 

International Journal of Applied Engineering Research ISSN 0973-4562 Volume 14, Number 7, 2019 (Special Issue)  
© Research India Publications.  http://www.ripublication.com

Page 63 of 64



Banking, marketing, insurance, communication, 

trade, etc. can be considered as the major areas  

of commerce. Planning is an important step in 

effective teaching. The plan determines what will 

be learnt by the students. Planning transforms the 

available curriculum into activities, assignment 

and tasks for students. Motivation is the heart of 

the learning process. It generates the will in an 

individual to do something. Adequate motivation 

not only engages the student in an activity which 

results in learning, but also sustains and directs 

learning. Catering to individual differences is 

fundamental to any progressive system of 

education. It is comparatively a modern concept 

and has emerged into lime-light and prominence 

only in recent times, mainly on account of the 

researches in the field of educational psychology. 

 
 

E-commerce is reshaping business 

practices and education, yet many  have 

expressed concern over the e-commerce 

education and training provided to students. This 

study examines the extent to which commerce 

colleges are integrating e-commerce education 

into their curricula. 

The revolution of IT has given rise 

to E-commerce, E-finance, E-marketing, E- 

banking, E-governance, E-filing of tax returns 

and so on. All these provide an impulsion to the 

modern organizations for restructuring and 

reengineering their operations to tap the benefit 

of such technological advancements. These 

amazing developments have caused a paradigm 

shift in the nature and quality of jobs required by 

the companies from their employees. Now the 

employers demand adequate IT skills, more 

analytical power, critical thinking and 

responsiveness to real life situations, problem 

facing attitudes, opportunity and utilizing 

capabilities, ability to locate, obtain and organize 

information etc. So it is very essential for the 

universities and colleges to suitably and 

appropriately restructure the commerce 

curriculum and place more emphasis on the 

managerial aspects of the organizations in order 

to provide an edge to the students in dealing with 

the changes in the industrial and trading 

environment.Community and enhance  the 

quality of Commerce and Management education 

by making it more accessible. 

Commerce and Management 

Education may be enriched by integrating such 

technologies into traditional educational 

activities. However, it must be recognized that 

ICT may never displace the relationship between 

teacher and learner which is crucial to the 

learning and development process. 

ICT has the capacity to enhance the 

learning process and facilitate communications 

within Commerce and Management education 

institutions and between educators and learners 

but it must be used in education institutions 

under the supervision of qualified well-trained 

professionals with the expertise in pedagogy and 

in education to ensure that its impact does not 

damage or undermine the learning process or the 

development of learners. 

 

Future of higher education in India: 

 

Following points will high light the future of 
Higher education in general and Business 

Education in particular: 

a. Paradigm shift in the field of education 

b. Convergence of T.V. Telephones and 

Computers 

c. Distributed Class-Room concept with WLL 

and Broad band 

d. Resource library with CDs and Library Hubs 

e. IT enabling education 

f. Content oriented education to competency 

judging to skill-based education 

g. Management styles will change from whole- 

time to Just in Time 
h. Traditional to Professional management 

Epilogue: 

In view of globalization, there is a dire need to revive 

Commerce Education as an important branch of 

knowledge. To make it challenging and a satisfying 

experience for both – teacher and the students, an 

urgent shock treatment is essential. Use of ICT is the 

need of the hour, to make Business Education 

meaningful and to make younger generation 

Employable. Understanding the various tools, 

systems and methods in ICT, using them in the 

teaching pedagogy is an urgent need. Then only, both 

for the students and faculty members in Business 

Education it will give real satisfaction and lead for 

bright future. 
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