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Abstract 
 

Consumer  behavior  is one of the most researched area in the field of 
tourism .Tourism is the world's fastest growing industry as well as the 
major source of foreign exchange earnings. For the expansion of 
tourism industry, countries have been following current trends for the 
development of tourist attractions. Tourist attractions have become a 
phenomenon of our times. Tourist attractions are an important element 
in the tourism system, for they stimulate interest in travelling to a 
destination and offer people visiting these sites with satisfaction. They 
work as magnets which attract tourists to a region.  
The aim of this research paper is to show modern trends in the 
development of tourist attractions. This paper presents the evolution of 
tourist attractions from ancient to contemporary times.  
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Introduction 
Tourist attractions have become an observable fact of our times.  Tourist attraction is 
a physical or cultural feature of a particular place that individual travelers or tourists 
perceive as capable of meeting one or more of their specific leisure-related needs.  
Attractions and the behaviours associated with them are one of the most complex and 
highly structured universal codes co-creating modern communities. Consumer 
requirements and the innovativeness of tourism organizers have led to change and 
evolution on the tourist attraction market, which have led in turn to this sector 
becoming more diversified. Tourist attractions are dynamically changing in terms of 
form, location, style and scale. 
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There has been an up-trend in tourism over the last few decades. Tourists have a wide 
range of budgets and tastes, and a wide variety of resorts and hotels have developed to 
cater for them.  Some people prefer simple beach vacations, while others want more 
specialised holidays, quieter resorts, family-oriented holidays or niche market-
targeted destination hotels. The developments in technology and transport 
infrastructure, such as jumbo jets, low-cost airlines and more accessible airports have 
made many types of tourism more affordable. The WHO estimated in 2009 that there 
are around half a million people on board aircraft at any given time. There have also 
been changes in lifestyle, for example some retirement-age people sustain year round 
tourism. This is facilitated by internet sales of tourist services. Some sites have now 
started to offer dynamic packaging, in which an inclusive price is quoted for a tailor-
made package requested by the customer upon impulse. 
 
There have been a few setbacks in tourism, such as the September 11 
attacks and terrorist threats to tourist destinations, such as in Bali and several 
European cities. Also, on 26 December 2004, a tsunami, caused by the 2004 Indian 
Ocean earthquake, hit the Asian countries on the Indian Ocean, including 
the Maldives. Thousands of lives were lost including many tourists. This, together 
with the vast clean-up operations, stopped or severely hampered tourism in the area 
for a time. 
 
The objective of this research paper is to demonstrate contemporary trends in the 
development of tourist attractions. This paper focuses on the evolution of tourist 
attractions from ancient to contemporary times. Current trends developments are 
identified and the motivating factors determining the development of tourist 
attractions market are defined.  
 
 
Types of Tourist Attractions  
There are 4 different types of attractions. There are called Natural attractions, 
Heritage attractions, Built attractions and Events.  In the travel and tourism sector, 
attractions are a vital part as they are what bring in the entire tourist from around the 
world. 
A Natural attraction- is an attraction that has been created by nature. Many of these 
areas have been given a status to protect their environment and provide facilities so 
that the public are able to enjoy the sights. There are attractions such as caves, 
waterfalls, seashores and any other scenic view interest that haven't been created by 
mankind.  
A Heritage attraction- attractions that are old and have been in place for many years 
and are now historical. These are attractions such as canals, railways, battlefields. 
These attractions are in place so that people can gain an appreciation of the past.  
Purpose-built attraction- attractions that have been built purposely to attract tourist 
into that area. These are attractions those are for fun and enjoyment and designed for 
many different reasons.  
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Events– These are also attractions that bring in lots of tourists to the area. Events play 
an important part in the tourist attractions because in different parts of the country, 
some places can't offer a large amount of natural or purpose-built attractions therefore 
the events may be the only reason people visit that certain area.  
 
 
Tourist Motivators  
Travel motivations arise from social, personal, and cultural circumstances, or that 
tourist motivations come from a "sum of factors" described in the chart. 

 
Tourist motivators 

 
 
Evolution of Tourist Attractions 
Many attractions of the Ancient World continue to be popular. Ancient Egypt was an 
attraction due to religious events occurring as often as several times a year.  During 
the New Kingdom of Egypt (1600–1200 BCE), many marvelous buildings, including 
the Sphinx and pyramids at Giza, were visited by ancient travelers who left their 
graffiti on its walls. The Greeks and Romans were also frequent travelers and visited 
sites famous for their architectural or artistic objects simply for pleasure. 
 
In Ancient Greece, the attractions were temples such as the Parthenon on the 
Acropolis, the Delphic oracle or the stadium at Olympia. 
 
The Roman calendar abounded in public festivals and events which drew Roman 
citizens to the famous chariot races, theatre productions or gladiatorial contests. The 
Roman Empire also pioneered the creation of coastal or health resorts focused around 
mineral or thermal waters.  
 
During the Renaissance, the travel for non-religious purposes was being undertaken 
on a larger scale in relative terms. Renaissance people were interested in both nature 
and culture. 
 
The Industrial Revolution led to the appearance of many social and technological 
conveniences which facilitated access to attractions. The impact of these 
developments was communicated in particular through greater comfort and higher 
speed when travelling from cities to recreational areas. In Europe and North America 
this was followed by the rapid development of railways. The high population 
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concentration in large industrial centers triggered a need for recreation in the interests 
of health. In the mid-19th century coastal resorts developed, offering opportunities for 
bathing in the sea and mineral water cures. 
 
The last 20 years of the 20th century brought unprecedented tourist attraction 
development. They doubled in number during this period in many countries. It is safe 
to speak of a tourist attraction phenomenon. They continue to rise in number, 
satisfying the needs of tourists and tourism operators. There are many reasons for this 
historically unprecedented development of attractions. 
 
These include:  
 A growth in society’s wealth.  
 Increased leisure time in the form of paid holidays and two-day weekends. 
 The development of technology connected with modern reservation systems. 
 Increased mobility due to the development of motorization. 
 The popularization of attractions in the media.  
 Intensive marketing of destinations carried out by governments, local 

communities and tourism enterprises.  
 The development of holiday packages, increasing the comfort of journeys, even 

to remote places.  
 
 
Contemporary Trends in the Creation of Tourist Attractions 
The development of tourism in recent decades has been heavily influenced by the 
development of society as a whole. The rise of the industrial society turned tourism 
into a mass leisure activity, while globalization  has created an increasingly 
fragmented, individualized and diverse field of tourism supply and demand.  
Animatedly increasing contemporary tourism has a continual need for new attractions, 
i.e. destinations for millions of customers who have already visited the renowned 
attractions. As these tourists have been everywhere, it takes a lot to impress them. A 
rich and versatile tourist should be based on a search for original attractions and when 
these are found wanting, the creation of new ones. By necessity, the creation of these 
primarily involves culture and technology, for the number of natural attractions is 
limited and those that exist have already been identified. The attractions emerging 
these days are tied into a new model for the evolution of tourism, the three E’s 
Entertainment, Excitement, and Education. For emphasizing it we can take example 
of Disney land. The first Disneyland was created in California, and the next ones in 
Florida, Japan, Hong Kong and Paris (Euro Disneyland). Other important attractions 
that appeared in the second half of the 20th century include the Pompidou Centre, the 
Arctic Center located by the Arctic Circle in Rovaniemi, the Greenwich Waterfront, 
the Oxford Story and the Smurf Park in Belgium.  
  Millennium Dome besides the buildings erected to mark the approach of the 
New Millennium, architectural complexes of international importance appeared with 
predefined roles. One example would be the Olympic complex in Sydney or the 
grandly designed exhibition halls for Expo 2000 in Hannover.  
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Another method for introducing architectural transformations to mark the year 2000 
was the conversion of already existing buildings. A renovation was completed of 
Bethlehem’s Grotto of the Nativity, while in the Vatican, the Russian artist Alexander 
Kornoukhov laid a 100-million-piece mosaic. 
 
On the magic day, all the sevens  07.07.2007 at a grand gala in Lisbon graced by the 
presence of astronaut Neil Armstrong, soccer star Ronaldo and singer Jennifer Lopez, 
accompanied by the secretary-generals of the UN, Kofi Annan and UNESCO, 
Federico Mayor, the Seven New Wonders of the world were announced. The jury’s 
verdict aroused very strong emotions. The Egyptians were outraged by the Pyramids’ 
exclusion from the list, while many experts lamented the absence of Angkor Wat and 
were surprised by the qualification of the mediocre statue of Christ the Redeemer.   
UNESCO officially dissociated itself from the ranking. It was stated that… the list of 
seven new wonders of the world is the product of a private initiative and the outcome 
of votes and quizzes; it has nothing in common with the preservation of unique 
objects of international heritage, either cultural or natural.  
 
In 2010, a campaign was launched to select the Seven Natural Wonders. For the first 
time, natural objects in Poland competed to be named a natural wonder, in this case 
the Białowieża Forest and Masurian Lake District. Masuria, splendidly promoted by 
the Polish Tourist Organization and local organizations reached the actual final.  
 
 
Conclusion 
Analyses of the current trends of tourist attractions draw attention to social and 
technological transformations as well as visitors’ changing needs. This short study 
suggests that attractions are produced, discovered, created or managed to keep pace 
with consumers’ needs and tastes, while attraction development is of interest to the 
national tourist boards of countries receiving tourists, tourism regions and the entire 
tourism industry. The last 20 years of the 20thcentury brought unprecedented tourist 
attraction development. They doubled in number over this period in many countries. It 
is safe to speak of a tourist attraction phenomenon, and the market for attractions is 
dynamically developing to satisfy the needs of tourists and tourism organizers. 
Attractions are continually being created, discovered and managed in line with users’ 
needs and tastes, while attraction development is of interest to the central government 
administrations of countries receiving tourists, tourism regions and the whole tourism 
industry. 
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